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22.% or 469,798 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
MKEI Typical Adults 18 or older who Listened to KEZK-FM in the past 7 days are 52.5 years old (6.5% older than

average) and have a $111,837 (7.1% higher than average) annual household income.
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3.7% or 79,920 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Typical Adults 18 or older who Listened to KFTK-FM in the past 7 days are 56.6 years old (14.8% older than
average) and have a $115,083 (10.2% higher than average) annual household income.

Percent of Market: Adults 18 or older IR«‘ Gender of Target vs. Market: Adults 18 or older

= who Listened to KFTK-FM in
the past 7 days

3.7%

49.0%

%M
= Remainder of ST. LOUIS Metro

49.4

1,087,759

49.3

Total Persons: 1,046,438

7 2,054,277 Men Men Women Women

Age Cell Demographics of Target vs. Market: AiIage Age

Adults 18 or older

in the past 7 days W ST. LOUIS

0.0%E®EA
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69
u who Listened to KFTK-FM in the past 7 days M ST. LOUIS
ST. LOUIS Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 72

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KFTK-FM

Ethnicity of Target vs. Market:

White

Black/African
American

E%

Asian I 0.3%

Other I 0.3%

Hispanic Ia.a%

» who Listened to KFTK-FM in the past 7 days mST. LOUIS

W= HHI of Target vs. Market:

<$35K HHI o

$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

Avg HHI: $104,428




1120 AM - 98.7 FM

The Voice of St. Louis

10.2% or 217,833 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KMOX-FM in the past 7 days are 56.9 years old (15.3% older than
average) and have a $104,500 (.1% higher than average) annual household income.
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13.% or 278,383 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Typical Adults 18 or older who Listened to KYKY-FM in the past 7 days are 46.7 years old (5.3% younger than
average) and have a $109,390 (4.8% higher than average) annual household income.
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11.4% or 243,888 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Typical Adults 18 or older who Listened to WFUN-FM in the past 7 days are 47.8 years old (3.1% younger
than average) and have a $99,456 (4.8% lower than average) annual household income.
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22.% or 469,798 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

Adults 18 or older who Listened to KEZK-FM in the past 7 days are 1.3% less likely to be a college graduate,
3% less likely to work full-time, 4.5% more likely to be married, 16.3% less likely to be a parent of 1 or more
children under 18.
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3.7% or 79,920 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
/Fh Adults 18 or older who Listened to KFTK-FM in the past 7 days are 39.1% more likely to be a college
97 I TALK graduate, 14.% more likely to work full-time, 14.8% more likely to be married, 1.5% less likely to be a parent

of 1 or more children under 18.
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1120 AM - 98.7 FM

The Voice of St. Louis

10.2% or 217,833 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Adults 18 or older who Listened to KMOX-FM in the past 7 days are 31.2% more likely to be a college
graduate, .9% more likely to work full-time, 19.4% more likely to be married, 23.% more likely to be a
parent of 1 or more children under 18.
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parent of 1 or more children under 18.
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13.% or 278,383 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 8.5% more likely to be a college
graduate, 19.7% more likely to work full-time, 5.3% more likely to be married, 15.5% more likely to be a
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114 b Stage in Life: Adults 18 or older
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11.4% or 243,888 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 18.4% less likely to be a college
graduate, 11.9% more likely to work full-time, 18.2% less likely to be married, 7.1% more likely to be a
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likely to have a dog.

22.% or 469,798 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
Adults 18 or older who Listened to KEZK-FM in the past 7 days are 10.2% more likely to own their home,

14.9% more likely to own a higher valued home, 5.5% more likely to have a single-family home, 9.8% more
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3.7% or 79,920 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Adults 18 or older who Listened to KFTK-FM in the past 7 days are 25.2% more likely to own their home, 8.7%
FM
97 I TALK more likely to own a lower valued home, 9.8% less likely to have a single-family home, 43.9% more likely to
° have a dog.
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1120 AM = 98.7 FM 10.2% or 217,833 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.

Knm Adults 18 or older who Listened to KMOX-FM in the past 7 days are 12.6% more likely to own their home,
1.4% more likely to own a higher valued home, 3.9% more likely to have a single-family home, 12.% less likely

The Voice of St. Louis to have a dog.
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have a dog.

13.% or 278,383 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 2.3% more likely to own their home, 2.5%

more likely to own a lower valued home, 5.3% less likely to have a single-family home, 5.5% more likely to
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likely to have a dog.

11.4% or 243,888 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 17.1% less likely to own their home,

32.6% more likely to own a lower valued home, 11.6% less likely to have a single-family home, 1.6% more
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102.5KEZ

-Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older

- 39.7%)

22.% or 469,798 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

Adults 18 or older who Listened to KEZK-FM in the past 7 days are 1.6% less likely to look up D-I-Y advice
online, 5.5% more likely to always vote in local elections, 11.1% more likely to belong to a gym, 6.9% less
likely to fly domestic past yr.
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3.7% or 79,920 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Adults 18 or older who Listened to KFTK-FM in the past 7 days are 17.4% more likely to look up D-I-Y
advice online, 20.2% more likely to always vote in local elections, 11.7% less likely to belong to a gym, .1%

more likely to fly domestic past yr.
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1120 AM - 98.7 FM

The Voice of St. Louis

3.4% more likely to fly domestic past yr.

10.2% or 217,833 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Adults 18 or older who Listened to KMOX-FM in the past 7 days are 13.4% more likely to look up D-I-Y
advice online, 20.5% more likely to always vote in local elections, 1.2% more likely to belong to a gym,
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13.% or 278,383 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 4.9% less likely to look up D-I-Y advice
online, 2.% more likely to always vote in local elections, 10.% less likely to belong to a gym, 12.% less likely

to fly domestic past yr.
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’Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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11.4% or 243,888 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 21.% more likely to look up D-I-Y
advice online, 14.8% more likely to always vote in local elections, 1.% more likely to belong to a gym, 5.4%

more likely to fly domestic past yr.
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likely to smoke cigarettes.

22.% or 469,798 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
Adults 18 or older who Listened to KEZK-FM in the past 7 days are 2.4% more likely to use QSRs past mo.,
5.6% more likely to use Sit-Down Restaurants past mo., 1.8% less likely to use Casinos past yr., 15.3% more
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Past 30-days QSR Users: Adults 18 or older
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3.7% or 79,920 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 7.4% more likely to use QSRs past mo.,
.3% less likely to use Sit-Down Restaurants past mo., .4% less likely to use Casinos past yr., 19.4% less likely
to smoke cigarettes.
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® who Listened to KFTK-FM in the past 7 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

17.18
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Past 12 months Casino Activities: Adults 18 or older
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Past

Total Monthly QSR Users:
92.6%

10times or more

30-days QSR Users: Adults 18 or older

2 times

3 times

4 times

5times

6 -9times

16.1%
m who Listened to KMOX-FM in the past 7 days

= 5T. LOUIS

Avg. Monthly QSR Meals:
86.4%

10.2% or 217,833 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.

Adults 18 or older who Listened to KMOX-FM in the past 7 days are 7.2% more likely to use QSRs past mo.,
9.9% more likely to use Sit-Down Restaurants past mo., 14.6% more likely to use Casinos past yr., 6.2% more
likely to smoke cigarettes.
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® who Listened to KMOX-FM in the past 7 days

Top-10 Cuisines: Adults 18 or older

(5it-Down Restaurants Used Past 30-days) ﬁ
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Donut /.
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Past 30-days QSR Users: Adults 18 or older

2 times
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10.2%
16.1%
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6 -9times

10times or more

m who Listened to KYKY-FM in the past 7 days

Total Aggqgffy QSR Users: Avg. Monthly QSR Meals:

86.4%

13.% or 278,383 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.

Adults 18 or older who Listened to KYKY-FM in the past 7 days are 3.1% more likely to use QSRs past mo.,
3.3% more likely to use Sit-Down Restaurants past mo., 9.8% less likely to use Casinos past yr., 3.3% less
likely to smoke cigarettes.
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m who Listened to WFUN-FM in the past 7 days mST. LOUIS

Total Monthly QSR Users: Avg. Monthly QSR Meals:
80.4%

86.4%

11.4% or 243,888 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.

Adults 18 or older who Listened to WFUN-FM in the past 7 days are 7.% less likely to use QSRs past mo.,
8.7% less likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past yr., 20.5% more
likely to smoke cigarettes.
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22.% or 469,798 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

'M“El Adults 18 or older who Listened to KEZK-FM in the past 7 days are 4.8% more likely to have a 401K, 14.2%
more likely to have an Auto Loan, 2.7% less likely to Invest/Trade Stocks Online, 3.3% less likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

N d Financial Services Has and/or Uses: Adults 18 or older
401K Plan

987,'11'2 46.3%
IRA (Individual Retirement Account) 771,209
Stocks or Stock Options 595,478
Mutual Funds 364,077
Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

) e e it 5 o Lsadse . ; o i
529 Plan / College Savings Plan 10.15(! Checking Debitor ATM  Savings  CreditCard  Online Mohile online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
= . Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
4 Account M Le
Second Home or Real Estate Property PRt (7" <o s Lt s
®who Listened to KEZK-FM in the past 7 days WST. LOUIS ® who Listened to KEZK-FM in the past 7 days m ST. LOUIS

Financial Planner

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

479,851 22.5%

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

9.79 8.1% 7.6% B.7% 719

Google Pay  Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger
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mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

3.7% or 79,920 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Adults 18 or older who Listened to KFTK-FM in the past 7 days are .3% less likely to have a 401K, .7% less

likely to have an Auto Loan, 48.8% more likely to Invest/Trade Stocks Online, 12.6% less likely to pay with
their Debit Card.

771,209 36.1%
595,478 27.9%

9.8%

214,663

Financial Services Has and/or Uses: Adults 18 or older

9.7%
8.3% 7.6% 5.9% 45% 5.1%

S6.8%
b 3.6% m

Credit Card

Home

Checking Debitor ATM  Savings Online Bill

10.1% Online Mohile Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property E”:‘m Account Mortgage Loan o Home
. Equity Loan
®mwho Listened to KFTK-FM in the past 7 days W ST.LOUIS ® who Listened to KFTK-FM in the past 7 days m ST. LOUIS
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
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Tax Preparation Service 53 354 21.2%
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
o i s 1 @ @
Real Estate Agent W 5% 7.3% 7.6% BA% 710
5 2.7% 4.2%
9 2 1.2% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover  StoreCredit American Square Cash Facebook Samsung Pay
Divorce / Family Attorney I 12% Card Express Messenger
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1120 AM - 98.7 FM 10.2% or 217,833 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.

Adults 18 or older who Listened to KMOX-FM in the past 7 days are 5.9% less likely to have a 401K, 5.5%
KMOX more likely to have an Auto Loan, 32.2% more likely to Invest/Trade Stocks Online, 9.6% less likely to pay with
The Voice of St. Louis their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

987,172 46.3%

IRA (Individual Retirement Account) 771,209

Stocks or Stock Options '5%4,,5 27.9%

Mutual Funds

17.1%
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Bonds 13.5% i
248,605 11.6% o 1
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479,851 22.5%
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Online Investing / Stock Trading

255173
Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

%
3.6% 4.2%
Estate Planning - i i i = . w0l > N o |
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13.% or 278,383 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 4.3% more likely to have a 401K, 6.1% less
likely to have an Auto Loan, 14.2% less likely to Invest/Trade Stocks Online, 1.3% more likely to pay with their

Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account) :

Financial Services Has and/or Uses: Adults 18 or older

771,209 36.1%

Stocks or Stock Options 595,478 : 27.9%

16.5%
Mutual Funds 17.4%
Money Market Funds 13?9':%
7.5%
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, 8 q an
® who Listened to KYKY-FM in the past 7 days W ST. LOUIS

» who Listened to KYKY-FM in the past 7 days W ST. LOUIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

479,851 22.5%

Tax Preparation Service

Online Investing / Stock Trading

- . 11.5%
Insurance Agent at a Local Office (not online) S 11.2%
10.7%
Act tant
i 194,111 9.1% . ‘

5.4%
Real Estate Agent 98,79 2.6%
1.8%
Estate Planning h 2.4%

.79 11.0%
7% 7.6% 7.1%
13.4%) & . 6.6% 4.2%

9 2 1.9% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover  StoreCredit American Square Cash Facebook Samsung Pay
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W who Listened to KYKY-FM in the past 7 days W ST. LOUIS

m who Listened to KYKY-FM in the past 7 days W ST. LOUIS
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11.4% or 243,888 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.

Adults 18 or older who Listened to WFUN-FM in the past 7 days are 15.9% less likely to have a 401K, 5.4%
less likely to have an Auto Loan, 2.4% less likely to Invest/Trade Stocks Online, 6.2% more likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds M 17.1%
Money Market Funds 3%
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g 10. B .
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. - Account M [t
Second Home or Real Estate Property g ¢ 3 cour ortgage ‘;fL‘._: :'lno;:é
u who Listened to WFUN-FM in the past 7 days uST. LOUIS = who Listened to WFUN-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older
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Tax Preparation Service
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Accountant
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2 10.1%
7.6%  7.1% 7.1%
ﬂ I

(*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover StoreCredit American Square Cash Facebook Samsung Pay
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Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 3 days, 11 hours, 41 minutes and 42

seconds each week with All Forms of Media.
100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 30 minutes each week listening to
All Local AM/FM Radio, representing 11.4% of total time spent with all forms of Media.

100.0% m—
98.3%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
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Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 3 days, 11 hours, 59 minutes and 55
/F—M\ seconds each week with All Forms of Media.
7. I TALK 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an avg. of 9 hours and 23 minutes each week listening to
All Local AM/FM Radio, representing 11.2% of total time spent with all forms of Media.
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92.7% Adults 18 or older

Reach %:
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1120 AM - 98.7 FM

The Voice of St. Louis

% of Total

Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 3 days, 18 hours, 28 minutes and
15 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an avg. of 10 hours and 13 minutes each week listening
to All Local AM/FM Radio, representing 11.3% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
74:47:25
who um%ﬁ%ﬁmw*m in ST.LOUIS
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BE oo
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Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 3 days, 11 hours, 8 minutes and 37
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an avg. of 9 hours and 57 minutes each week listening to
All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media.

02 o

Weekly
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Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
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% of Total
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Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 3 days, 13 hours, 49 minutes and
34 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an avg. of 8 hours and 36 minutes each week listening to
All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 2 days, 17 hours, 56 minutes and 3
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an avg. of 8 hours and 57 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 2 days, 18 hours, 15 minutes and 58
/F_l\“ seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an avg. of 8 hours and 39 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 13.1% of totaltime spent with all forms of Ad-Supported Media.
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1120 AM - 98.7 FM Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 2 days, 21 hours, 6 minutes and 48
Knox seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an avg. of 9 hours and 14 minutes each week listening to
The Voice of St. Louis Local Ad-Supported AM/FM Radio, representing 13.4% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 2 days, 14 hours, 42 minutes and

18 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an avg. of 9 hours and 4 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.5% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 2 days, 17 hours, 20 minutes and
41 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an avg. of 8 hours and 22 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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avg. of 76.8 minutes/day.

| Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 9 hours and 25
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.6% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 9 hours and 28
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.1% of Time with Ad-Supported Media.)
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

| Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 9 hours and 52
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.4% of Time with Ad-Supported Media.)

avg. of 79.3 minutes/day.
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avg. of 77.7 minutes/day.

| Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 8 hours and 57
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.5% of Time with Ad-Supported Media.)
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avg. of 71.7 minutes/day.

| Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 9 hours and 20
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 12.8% of Time with Ad-Supported Media.)

Top-13 AII Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Gmterv Stores
Billboards & Signs (Weekly Drivers)

Estate

ing/Financial/ pps)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather/Sports (Websites/Apps)
Email/Text/iM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Instagram

% Time Spent:

T
P — | ofMedla: Adults 18 or older g
mm: ]
PO R
who Lstened to WFUN-FM
R inthe pust 7 deys
PRI R

Facebook
68.6

Local AM/FM Radio
73.8
Local TV Stations
100.8 Search
(Google,
Bing,
etc.)...

Email/Text/I

M/Zoom,etc
Instagram - (Personal &

49.0

Billboards & Signs
(Weekly Drivers)
435

Local TV Stations
109.4

Non-Premium Cable TV

Local AM/FM Radio

66.3

Billboards & Signs
(Weekly Drivers)

518

om,etc. (P
& Work)..

Email/Text/IM/Zo

Facebook
59

Search

Instagra (G':!DEJE’
n

m ing,
27.8 etc.)...

Ne
ws/

Game
s/Fant
asy/Be
tting...

Gro...

nal

®who Listened to WFUN-FM in the past 7 days mST. LOUIS

® who Listened to WFUN-FM in the past 7

days

HST. LOUIS

Top-13 All Forms of Ad-Sug,Eorted Media (Persons & % Reach): Adults 18 or older

(Average wieek)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Email/Text iM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, ete.)
Instagram

Amazon Prime/IMDb/FireTV

ST. LOUIS

Metro

Totol persons % Time Spent: (Ayerage Do)

B ——T T TE%
BT —
R I — UK
_ﬂﬁ""'" (10,103

Avg. Hours+Minutes/day with All m
Forms of Ad-Supported Media:
Adults 18 or older

Usage i

Top-13 AH Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Facebook
63.5

Local AM/FM Radio
717

Local TV Stations

i
97.8 Ema\l/Textﬂ_

M/Zoom
Instagram - (P nal
34.8 Work)...

Billboards &
7| Signs (Weekly
Drivers)
435
News/W
eather...

Search
Prime/IMDb/Fi (G:we'

Shopp
ing
(incl.

Amazon
Non-Premium Cable
TV Networks
91.4

ng.

retv
etc.)...

305 Gro... |G|

Local TV Stations
104.9

Non-Premium Cable TV

Networks
95.6

Local AM/FM Radio

62.1

Billboards &
Signs (Weekly
Drivers)
51.8

Amazon

eTv
39.4

Prime/IMDb/Fir

Facebook
53.7

Email/Text,
M/Zoom

Search
(Google,
Bing, etc.)
278

(Personal
& Work)...

Shop
ping
(incl.
Food/
Auc...

News/

Weat...

Instag
ram
22.7

who Listened to WFUN-FM
s m—

in the past 7 days
® who Listened to WFUN-FM in the past 7 days
Scarborough R2 2025: Aug24-Jul25

B ST. LOUIS

Qual Intab 180

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

u who Listened to WFUN-FM in the past 7 days

Radiio Stations: WFUN-FM

m ST. LOUIS

soefa.ai

*® Share of Everything
for Anything _



102.5KEZ

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music

TV Music Channels
Owned Music
Pandora

Amazon Music

All Others

Apple Music

aze LR

Audiobooks in the past 7 days 815 126 Wil Othe... 66.3 EhiRnb=s 99 M... iH...
- 1
iHeartRadio 18%,
m who Listened to KEZK-FM in the past 7 days mST. LOUIS u who Listened to KEZK-FM in the past 7 days m ST. LOUIS

Avg. Hours+Minutes/day with

Audio: Adults 18 or older

e

ST. LOUIS

who Listened to KEZK-AM

469,798 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.8 minutes every day representing 48.3% of all

time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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/‘\ 79,920 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-

97IFM Supported Local AM/FM Radio for an average of 74.2 minutes every day representing 48.7% of all
«ITALK time spent daily with Ad-Supported Audio.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

217,833 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 50.2% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

278,383 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 77.7 minutes every day representing 46.4% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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243,888 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.7 minutes every day representing 44.9% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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469,798 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-
'mxfl Supported Local AM/FM Radio for an average of 76.8 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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/\ 79,920 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-
97IFM Supported Local AM/FM Radio for an average of 74.2 minutes every day representing 48.7% of all
«I TALK time spent daily with Ad-Supported Audio.
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1120 AM - 98.7 FM

The Voice of St. Louis
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217,833 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 50.2% of all
time spent daily with Ad-Supported Audio.
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278,383 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 77.7 minutes every day representing 46.4% of all

time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.
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243,888 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.7 minutes every day representing 44.9% of all
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Local AM/’FM Radio Formats (Persons & % Reach): Adults 18 or old
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Pop Contemporary Hit Radio
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All Sports
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469,798 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, New Country, Classic Hits, Classic Rock,
and Adult Hits.
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TALK

and Classic Hits.

79,920 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock, Urban AC, Adult Hits,
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1120 AM - 98.7 FM

The Voice of St. Louis

217,833 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Hits, Classic Rock,
All Sports, and Adult Contemporary.
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Local AM/’FM Radio Formats (Persons & % Reach): Adults 18 or old
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278,383 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, New Country, Adult Hits, Classic Hits, and
Adult Contemporary.
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243,888 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Classic Hits, Adult Contemporary,
News/Talk/Information, and Classic Rock.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix
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YouTube Video
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AppleTV+,fubo, Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Paramount+

Disney+

Peacock

Premium Cable TV Networks

361,282 or 76.9% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 106.2 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Video.
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60,413 or 75.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 107.7 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis
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184,905 or 84.9% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 116. minutes every day representing 30.9% of all time
spent daily with Ad-Supported Video.
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189,139 or 67.9% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 101.8 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Video.

P S —
D e VWU | HourssMinutes/day with
m_m

Video: Adults 18 or older

in the past 7 days

m who Listened to KYKY-FM in the past 7 days mST. LOUIS

y:qvg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

X
(76
(o7

who Listened to KYKY-FM ST. LOUIS

oo
ES

Non-
Premium

Local TV Cable TV
Stations

106.1 95.4

Networks

Amazon
Prime/IMDb
JFireTV...

AppleTV Hulu/
+fubo,... Hulu...

TikTok Premi...
15.2

Param
ount...

Local TV Stations
109.4

Non-Premium Cable TV

Networks
99.7

Amazon
Prime/IMDb
[FireTV...

AppleTV
+,fubo,P
luto, T...

TikTok
14.7

Hulu/
Hulu +
Live...

B who Listened to KYKY-FM in the past 7 days

W ST. LOUIS

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg

Local TV Stations

Persons

Non-Premium Cable TV... .

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

ST. LouIs

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

D e v
P —
e L e

E —

asisa |

who Listened to KYKYFM ST.LOUIS
in the past 7 days

m who Listened to KYKY-FM in the past 7 days
Metro Scarborough R2 2025: Aug24-Jul25

m ST. LOUIS
Qual Intab 264

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

= 2

Non-Premium
Cable TV
Networks

101.8 91.6

Local TV Stations

Amazon YouT
Prime/IMDb ube

[FireTv Video
35:2 21.4

Net Hul
TikTok flix u/

15.2 1. | H.

AppleT
V4 fu...

Local TV Stations
104.9

Non-Premium
Cable TV
Networks

95.6

Amazon
Prime/IMDb
[FireTv
39.4

’ Hul
TikTok u/H

L ul...

AppleT Rok
Vi, fu...

I

YouT

ube

Vide

0

218

Ne
tfli
X..

Pa

# who Listened to KYKY-FM in the past 7 days

Radlio Stations: KYKY-FM

HST. LOUIS

soefa.ai

® Share of Everything
for Anything _
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169,624 or 69.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 97.8 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 361,282 or 76.9% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
'm"fz Supported Local TV Stations for an average of 106.2 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 76.9% . "Share OfAd'supported Video " Video: Adults 18 or older
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| 60,413 or 75.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
97FM\ Supported Local TV Stations for an average of 107.7 minutes every day representing 26.6% of all
TALK

time spent daily with Ad-Supported Video.
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184,905 or 84.9% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 116. minutes every day representing 30.9% of all time
spent daily with Ad-Supported Video.
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| 189,139 or 67.9% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 101.8 minutes every day representing 31.6% of all

time spent daily with Ad-Supported Video.
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. 169,624 or 69.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 97.8 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Video.
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361,282 or 76.9% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -

Morning, Comedies, Movies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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(average week)
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| 60,413 or 75.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local

News - Morning, National/Network News, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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189,139 or 67.9% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -

Morning, Comedies, Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older
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| 169,624 or 69.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Comedies, Game Shows, Sports, and Local News - Late.
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333,654 or 71.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-Supported
Social Media for an average of 131.2 minutes every day representing 24.2% of all time spent daily
with Ad-Supported Digital Media.
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Online Online
Classes, Classes,
Schools, Streaming Audio (Local Schools,
Streaming Audio (Local Radio/ | C°!leges: Radio/ Podcasts/Streaming ~ Colleges.
Podcasts/Streaming Services) | VniVersit Services) U”"‘f”"‘
. : 1422 . : 1331 es...
OTT TV Streaming Services Social Media
3 . 199 Non- Search I Non- Email/Text gearch
Avg.ﬂours*Mmutes/dﬂy with Premium+Pr | FOGEIIVEE (oop1 Premium+P. /IM/Zoom, (Goggl
Digital: Adults 18 or older el Streaming " e
Cable.. | 35.0 Bing,... Cable...
c‘""’“- Email/Text/I | YouTube/ | Gam | News
% p o0 ate i o .
"Wm Listened to KEZK-FM Social Media M/Zoometc es/Fa | /W. OTT TV Streaming Services Streaming
0 Listened to KEZK- 2 S aran L
in the past 7 days 149.6 (Personal... nta... 150.4 37.8
m ST. LOUIS ® who Listened to KEZK-FM in the past 7 days W ST. LOUIS

Avg. Week Ad-SuQQorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

N t5 (Websi

OTT TV Streaming Services

Shopping (ind. Food/Auctions/Travel, eic.)

v s R i R
Streaming Audio (Local Radio/... m m
— -
— 32

Online Classes, Schools, Colleges, Universities _ 8:832

ing/Firancial fReal

u who Listened to KEZK-FM in the past 7 days
Scarborough R2 2025: Aug24-Iul25

ST. LouIs Metro

| R —

—— T
e msomet. s s vt T e —— R
sAMSAS . ZAaCOr

% Time Spent:
Non-
2.5 Streaming Audio (tocal | Premium+Pr
muf Radio/ emium
Podcasts/Streaming Cable
it Services; Streaming
m Social Media
m 131.2
e YouTube/TikT
Avg. Hours+Minutes/day with Ad- m ok, etc. Local TV
Supported Digital: Adults 18 or older m 34.9 Streaming
o 336
m Email/Text/|
m M/Zoom,etc. Shopping
il m OTT TV Streaming Services ( (incl.

117.5 Food/A...

who Listened to KEZK-FM | Ranking

in the past 7 days

ST.LOUIS

o
(=t
£3

Social Media
151.4

Non-
Premium+Pr
emium Cable

Streaming

381

YouTube/Ti
kTok, etc.

OTT TV Streaming
Services

995 Local TV
Streaming
36.2

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

Shoppi
ng

Food...

W ST. LOUIS
Qual Intab 448

u who Listened to KEZK-FM in the past 7 days

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KEZK-FM

M ST. LOUIS
* Share of Everything

- for Anything _



54,544 or 68.2% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
/\ Social Media for an average of 117.1 minutes every day representing 20.8% of all time spent daily
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

161,316 or 74.1% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
Supported Social Media for an average of 165.7 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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218,802 or 78.6% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Social Media for an average of 177.8 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Digital Media.
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170,710 or 70.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Social Media for an average of 189.8 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Digital Media.
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102.5KEZ

333,654 or 71.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-Supported
Facebook for an average of 49.3 minutes every day representing 37.6% of all time spent daily with

Ad-Supported Social Media.
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YouTube Video

Instagram

Linked
In TikTok
11.2 10.8

Facebook
59.8

Instagram YouTube Video

27.8

LinkedIn
8.7

Pin Sn

TikTok | Reddit
14.7 83

Facebook T ——— o
Instagram 3 m
YouTube Video TS TT] AL R
TikTok P i 1 v s [ coc |
Linkedin  PREEI2S 8t 100 ]
. e
X (Formerly “Twitter") P an R Ry (a0 ]
Pinterest M m Avg. Hours+Minutes/day with all M
Snapchat m - Social Media: Adults 18 or older m
Others(Rumble, Twitch, Gab, Par... [ESEEEE LO8% o 00
WhatsApp mm - m Facebook
tumblr P 91 (s | 58.6
Blogs/Message Boards (read... m 15.8% M?xin;dﬂ‘?,';?:_m STLous 4.6%
® who Listened to KEZK-FM in the past 7 days mST. LOUIS

® who Listened to KEZK-FM in the past 7 days

m ST. LOUIS

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video
241

Instagram
19.4

Pinter Reddit

est... 3.9

Facebook
53.7

Blogs/ X

Pinte
Messag
...

(For...

res...

Sna W

Tikiok [N

14.7

Totol Persons: % Time
Facebook - 450 m
Instagram el .
YouTube Video P TR STl (2424
ol PP i v BEe
P is L1210 il S e+ ; Y | I —‘
Linkedin - EFoX71 I YA TN 4,650
Recit PR TS . ¥
X [Formerly "Twitter") m 0.4% m
Pinterest [y R U/ Avg. Hours+Minutes/day with Ad-  EXEIA
Snapchat mmﬂ Supported Social Media: Adults 18 m
orolder
Whatshor PO T Aoa
Others(Rumble, Twitch, Gab, Pa... RSN ki - B | .
rombr PRE R o e | EEE
who Listened - 8
Blogs/Message Boards (read... [ENEERRI s 2n = % Py v e
u who Listened to KEZK-FM in the past 7 days m ST, LOUIS

ST. LOUIS Metro Scarborough R2 2025: Aug24-Jul25

Qual Intab 448

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Listened to KEZK-FM in the past 7 days

Radio Stations: KEZK-FM

m ST. LOUIS
* Share of Everything



g7z

TALK

54,544 or 68.2% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
Facebook for an average of 38.8 minutes every day representing 33.2% of all time spent daily with

Ad-Supported Social Media.
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1120 AM - 98.7 FM 161,316 or 74.1% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
Supported Facebook for an average of 62.7 minutes every day representing 37.9% of all time spent
The Voice of St. Louis daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social
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218,802 or 78.6% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 67.3 minutes every day representing 37.8% of all time spent

daily with Ad-Supported Social Media.

Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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170,710 or 70.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 63.5 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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333,654 or 71.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-Supported

1m"fz Facebook for an average of 49.3 minutes every day representing 37.6% of all time spent daily with
Ad-Supported Social Media.
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/\ | 54,544 or 68.2% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
FM

97' Facebook for an average of 38.8 minutes every day representing 33.2% of all time spent daily with
TALK Ad-Supported Social Media.

74.2%
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Reach % 68.2%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

who Llistened to KFTK-FM ST. LOUIS

% of Weekly in the past 7 days

38.7%
33.5%

28.6%
26.2% 25.8%

20.0% 20.4%

12.8%

11.1%

Persons 3.5% ——
Reached: 54,544 1,583,194 42,045 964,485 26,601 826,265 26,786 653,599 22,864 425,073 23,244 577,525 15,948 434,862 20,953 394,249 18,936 550,089 10,251 237,475
Average Facebook Instagram YouTube Video TikTok Pinterest Linkedin X (Formerly Snapchat Reddit WhatsApp
Daily Minutes n . "
Using Ad-Sup Twitter )
® who Listened to = in the past ays | .
ST. LOUIS Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 72 ST. LOUIS Metro Scarborough R2 2025: Aug24-1ul25 Qual Intab 1,904 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved, Soeﬁ_ for Anything _ ©

Radio Stations: KFTK-FM




1120 AM - 98.7 FM 161,316 or 74.1% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
ox Supported Facebook for an average of 62.7 minutes every day representing 37.9% of all time spent
The Voice of St. Louis daily with Ad-Supported Social Media.
Weekly o a Avg. Hours+Minutes/day with Ad-Supported
ach % L% 7o Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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Supported Facebook for an average of 67.3 minutes every day representing 37.8% of all time spent

. | 218,802 or 78.6% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
daily with Ad-Supported Social Media.
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Reach %
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. 170,710 or 70.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 63.5 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.

Weekly 74.2% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 40,934;
Local Radio: 30,223; Social Media: 23,991; Local TV: 15,149; Non-Prem. Cable: 15,141
reaching Adults 18 or older who Listened to KEZK-FM in the past 7 days.
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971=e)

TALK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,496; Local
Radio: 5,150; Social Media: 3,588; Local TV: 2,140; Non-Prem. Cable: 2,038 reaching
Adults 18 or older who Listened to KFTK-FM in the past 7 days.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,107;
Local Radio: 13,633; Social Media: 11,399; Local TV: 7,745; Non-Prem. Cable: 7,672
reaching Adults 18 or older who Listened to KMOX-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,118;
Local Radio: 17,445; Social Media: 17,183; Local TV: 9,325; Non-Prem. Cable: 8,827
reaching Adults 18 or older who Listened to KYKY-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,195;
Local Radio: 15,327; Social Media: 11,404; Non-Prem. Cable: 7,314; Local TV: 6,129
reaching Adults 18 or older who Listened to WFUN-FM in the past 7 days.
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Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older

Toral persans:

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXmM

YouTube Music

Retail Stores

_JH;I'

® who Listened to KEZK-FM in the past 7 days

who Listened to KEZK-FM
in the past 7 days

[ 431,787 or 91.9% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an
average of 62.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 46.5 minutes/day.
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[ 75,207 or 94.1% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average
of 55.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 45. minutes/day.
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The Voice of St. Louis

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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[ 201,528 or 92.5% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an
average of 58.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48. minutes/day.
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Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older
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[ 253,525 or 91.1% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an
average of 49.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 47.1 minutes/day.
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Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older
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[ 204,282 or 83.8% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an
average of 43.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 43.5 minutes/day.
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431,787 or 91.9% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of
1mxfz 62.9 minutes per day driving, seeing Billboards and Signs representing 39.5% of all Time Spent with Ad-

Supported Out-of-Home Media.
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75,207 or 94.1% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 55.8
minutes per day driving, seeing Billboards and Signs representing 38.6% of all Time Spent with Ad-
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J120 AM ~'98.7 EM 201,528 or 92.5% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of
KMOX 58.6 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent with Ad-
The Voice of St. Louis Supported Out-of-Home Media.
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. 253,525 or 91.1% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of

49.6 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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204,282 or 83.8% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of

43.5 minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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431,787 or 91.9% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average
of 62.9 minutes per day driving an average of 36.6 miles each day and are 92.7% more likely to use
Stan Musial Veterans Memorial Bridge than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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75,207 or 94.1% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average
of 55.8 minutes per day driving an average of 32.5 miles each day and are 156.8% more likely to use
Highway 370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1120 AM - 98.7 FM

The Voice of St. Louis

201,528 or 92.5% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an
average of 58.6 minutes per day driving an average of 34.1 miles each day and are 39.6% more likely
to use Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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253,525 or 91.1% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average
of 49.6 minutes per day driving an average of 28.9 miles each day and are 72.3% more likely to use

Route 15 than the Metro average.
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for The Lou

204,282 or 83.8% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an
average of 43.5 minutes per day driving an average of 25.3 miles each day and are 40.2% more likely
to use Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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136,861 or 29.1% of Adults 18 or older who Listened to KEZK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 34.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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20,268 or 25.4% of Adults 18 or older who Listened to KFTK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 34.6% of all

FM
97 I TALK time spent daily with All forms of Print Media.
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1120 AM - 98.7 FM

The Voice of St. Louis

94,403 or 43.3% of Adults 18 or older who Listened to KMOX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 33.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)
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New York Times (Sunday)

Wall street Journal (Daily)
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Le

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Wall Street Journal
(Daily)
153
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New York Times
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Newspaper(s)
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122

Wall Street Journal
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9.4

New York Times
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.0

USA Today (Daily)
88

Local Daily Catalogs)
Newspaper(s) 75

New York Times
(Daily)
7.1
Local Daily
Newspaper(s)
(Daity
81
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Mew York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

Books

ST. Louis Metro
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63,234 or 22.7% of Adults 18 or older who Listened to KYKY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 33.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines
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e

2. 3% |

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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7.6
| tocal Daily | New York
Newspaper | Times
(s) (Daity (Daity)
75 71

Local Daily
Newspaper(s)
(Sunday)
122

Wall Street Journal
(Daily)
sS4

New York Times
(Daity+Sunday)
90

Local Daily
Newspaper(s)
(Daily
81

USA Today (Daily)
88

Direct Mail
(excluding
Cataiogs)

Catalogs
35

m who Listened to KYKY-FM in the past

7 days

B ST. LOUIS

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

cors AP ¢

Books

ST. LouUIS Metro

Scarborough R2 2025: Aug24-Jul25

Avg. Hours+Minutes/day with Ad-

who Listened to KYKYFM in ST. LOUIS
the past 7 days
i 0%
m who Listened to KYKY-FM in the past 7 days WST. LOUIS

Qual Intab 264

All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

P
£
e

Supported Print Media: Adults 18 or older| m

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
113

New York Times
(Sunday)
116

New York Times
(Daily+Sunday)

93

Direct Mail
Advertising
(excluding
Catalogs)
79

New York

Local Daily N
(Daily
75

per(s)

Local Daily
Newspaper(s)
(Sunday)
122

New York Times
(sunday)
108

Mew York Times
(Daily+Sunday)
9.0

Local Daily
Newspaper(s)

Direct Mail Adves
(excluding Catalog:

75

= who Listened to KYKY-FM in the past 7 days

Radlio Stations: KYKY-FM

W ST. LOUIS

* Share of Everything

for Anything _
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65,261 or 26.8% of Adults 18 or older who Listened to WFUN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 34.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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"Advertising Actions”

102.5KEZ
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1120 AM - 98.7 FM

The Voice of St. Louis
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